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Illinois Automotive Ass’n 
Meets at Springfield for _ 
14th Annual Convention 


Distinguished List ag Speakers Will Address Deater OLDSMOBILE STARTS 
Gathering, Which Continues for WORK ON 8,100-CAR 


Two Days 
a DEC.-JAN. SCHEDULE Detroit, Mich., Dec. 12.—Sales of new passenger cars 


/in November totaled 40,000 units, according to an estimate 

Lansing, Mich., Dee. 12.—With @|/ announced today in the weekly motor car sales report of 
definite schedule of 2,300 cars for the| R. [,, Polk & Co., compilers of official motor car registrations 
remainder of this month and 5,800/ throughout the United States. Commercial car and truck 


‘ ; : ; in January to be built by the rnd sales were qothnesed to have totaled 8,750 units. 
begin tomorrow morning at 10 o’clock, when committee| Motor Works here, 1. J. Reuter, | ® The estimates were based upon 
reports of all kinds will be presented to the membership. president and general manager, an- |reports for thirteen states, which 
i t ti f bi ; . Ss 
snc ammpins eBUSINESS CONTROL | hrn hsm 
Building of the bodies for the cars | NOT INVOLVED IN teen states new passenger car regis- 


$12 Per Year. ; c 
ia 
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Polk Estimates Nov. New Car 
Sales at 40,000; Trucks 8,750 


| Returns from Thirteen States Give Basis for Estimate; 


Passenger Cars 34.77% Off 1931; 
Truck Decline Greater 








Springtield, Ill., Dec. 12.—The Illinois Automotive Trade 
Association began its fourteenth annual convention at the 
Hotel St. Nicholas here today. The session today will be 
limited to a general get-together and informal exchange of 
ideas and opinions. The real business of the convention will 





A number of important speakers @- 
DIAMOND-T TRUCK will resume at the Fisher Body ‘trations were 8,532 units, which 


have been lined up, and the topics 
discussed will be of vital interest to 

NOTES SALES UPTURN j=. adjacent to the Olds factory compared with 13,081 units in the 

Resumption of production at both | same states in October, and 16,721 

will furnish employment | 


the dealers present. Claude H. Pax- 
OF 30% IN NOVEMBE [or at eas |units in those states in November 


ton, vice-president of the C. I. T.) 
Corporation, will discuss a “Repur- | 
chase Plan of Installment Financ- 








ing vs. the Non-Recourse Plan.” 4,000 persons. It will} i. ». 12.—Attention is | #St year. Registrations of com- 
bring Lansin mployment fi Waentagten, Bes. t—Aienwen ci ; 
" ation V. Ayres, statistician of the | |e Stee Sites "sae - nueal | lealled here to the fact that the Su- cae tua ake aan on ck 
ea ane "Sesouues Fallacies.” “fi | Chfenge, Dee. 12.-—Gratifying evi- | months, The average number of = ee = eam ae tan sae 3,072 in October and 3,262 in No- 
* , , | ‘ a exas carrier case, a ie by : : F 
Aner wanes Preah T. Ghee, |OO* + & Re eels & Ue vee eS Se ely’ 5 of a state te regulate contract motor | V°™ber, 1931. 
ness is seen in the announcement | The estimate for passenger car 


chief engineer of the state Highway | 
Department, wil] tell the convention 
about Illinois’ road program. Sen- 


j carriers for the conservation of its 
highways, but that the question of | 
business regulation was not at issue |? 


(Continued on Page 6) — in November is 34.77 per cent. 


nelow the 63.195 units registered in 
October, and 48.97 per cent. below 


today by the Diamond-T Motor Car) 
Company that its November sales of 








ator Earl B. Searcy of Springfield G LES 7 
will discuss “Taxation, Its Uses and | ™¥cks this year exceeded by more) DOD E SA GAIN | in this ¢ c:.se, Saal a ce 15.829 units registered in No- 
win ” The decision says specifically: “It : . 
Perils.” than 30 per cent. sales for the cor- 16 4% IN THE WEEK io neh Gueeets to Gxiecnee vember, 1931. The normal decline 
At the evening session F. W.| responding month in 1931. “8 /O | whether the ‘operation of trucks | jin apeanlr ngage = — 
Parks, vice-president of the Bendix-| According to E. J. Bush, vice-| ENDED DECEMBER 3 ser the teane ; | wit clober, as shown by five-year 
portation of freight 


Cowdry organization, will talk on 
“Compulsory Vehicle Inspection and 
the National Safety Clinic,” which 


(Continued on Page 2) 


N.S. P. A. TO AID 
GOVERNMENT DEPT. 


Detroit, Dec, 12.—Raiph Sandt, N. 
S. P. A. director of marketing re- 
search of the National Standard 
Parts Association, has just received 
word from Edwin B. George, chief 


of the marketing division of the 
United States Bureau of Foreign and 
Domestic Commerce, of the appoint- 
ment of the N. S. P. A. as an of- 
ficial distribution center for the bu- 
reau’s merchandising information. 
According to the word from Wash- 
ington the bureau will shortly set up 
its merchandising information file | 
in N. S. P. A. headquarters in the 
Eaton Tower here in Detroit. 
The bureau will keep this file up} 
to date, and through it will be made 
available to N. S. P. A. members a 
wealth of valuable and authentic in- | 
formation on such subjects as ad- 


(Contnued on Page 2) 


CHEVROLET DEALERS 
MEET IN CINCINNATI 


| tively better 


| president and general sales manager 
of the company, the excellence of 


|} this showing is emphasized by the | 


fact that more trucks were sold this 
November than in any previous No- 
|} vember in the twenty-five-year his- 
| tory of the company 

At the same time, 
| port sales during 
showed a 


the same month | 
corresponding increase, 


it is stated, ex-| 


Detroit, Dec. 12.—The upward ten- 


| dency, which has for some time been | 


a feature of the weekly sales tabula- 
tions of Dodge Brothers Corporation, 
continues with undiminished mo- 
i in the latest retail sales re- 

ort just released by A. vanDerZee, 


more trucks having been sold abroad | ae sales manager of the Dodge 


(Contnued on Page 2) 


SEASONAL BUSINESS 
DECLINE NOTED BY 
COMMERCE DEPT. 


Washington, Dec. 
activity held steady 
though a seasonal decline set in late 


week's sales 


| organization, 

During the week ended Decem- 
ber 3, retail deliveries of Dodge pas- 
senger cars topped the _ previous 
16.4 per cent., despite 
the fact that general distribution of 


| he new low-priced Dodge Six has not 


as yet started. Plymouth sales by 
Dodge dealers increased 1.5 per cent. 
over the volume of the previous 


| week, which itself was marked by a 


12, — Business | 
in October, al- | 


in the month and was carried into | 


the first half of November, accord- 
ing to the Survey of Current Busi- 


ness, issued by the Department of | 


Commerce. 

The heavy industries made a rela- 
showing in October, al- 
though the greatest activity contin- 


|} ued in consumer goods industries, it 


was pointed out. A further increase 
in mineral production, largely of 
coal, held up the general output of 
industry in the face of a sagging | 
production in other lines. 

Both wholesale and retail trade 
noted seasonal upturns in October 


;and the first part of last month, it | 


| was stated, and magazine and news- 


Cincinnati, Dee. 12.—More than | 
950 Chevrolet dealers and salesmen 
attended the pre-showing of the 1933 
Chevrolet at the Netherland Plaza | 
here last week. P. F. Zeringer, zone | 


manager of the Norwood zone, pre-| 
sided at the meeting. Assisting were | 
D. C. Corbin, city sales manager, | 
Cincinnati, and F. A. Hoel, assistant 
zone manager. 

Mr. Zorniger in his address told of 
Chevrolet’s merchandising plans for 
the coming year and voiced optim- 
ism as to the business outlook. Proof 
of this assertion was made in his| 
announcement that he had received 
more than 700 bona fide retail or- 
ders for the new Chevrolet from the 


(Continwed on Page 6) 








; (Continued on Page 4) 


DIRECT FORD BRANCH 
SEEN IN CINCINNATI 


Cincinnati, O., Dee. 12.—C. H. 
Huisch, Ford assembly branch man- 
ager, announces opening of the Ford 
Lincoln retail branch at Morgan 
Street and Reading Road soon after 
January 1. 

B. A. Wacek, from the Detroit fac- 
tory, is to manage the branch. 
Wacek refused to give details on 
effect on present dealers, but con- 
firmed Huisch statement as to new 
branch, 


CONTINENTAL PREPARES, 


|}amnounced a 


| motor 
| cylinder and two six-cylinder ears, 
| it has been announced here. 





gain of 63.1 per cent. 

Another significant detail in the 
Dodge statement is a substantial in- 
crease in sales of Dodge trucks. 
which made the sizable climb of 35.2 


(Continued on Page 3) 


FOR PRODUCTION OF 


NEW LINES FOR 1933) 


Grand Rapids, Mich., Dec. 12.— 
Continental Automobile Company, 
subsidiary of the Continental Motor 
Corporation, will enter the automo- 
bile field in 1933 with three lines of 
ears, including a _ four- 


The four and the light six will 
be in the lower price bracket, while | 
the big six, which replaces the De | 
Vaux, will be “at the bottom rung | 
of the medium price bracket.” 

Production on the four is @xpected | 
to start here next week. Assembly 
of the other two models is expected 
to begin before the end of December. 
Little information has been given 
out about the four. Bodies for the 
three cars will be made by Hayes 
Body Corporation here. 

Ceremonies will mark the appear- 
ance of the first of the Continental 
models from the local assembly line 


(Continued on Page 6) 


is a business impressed with a public 
interest.” 


The decision brings out the fol- 


rexas| PRODUCTION STARTED 


type of 
regulation for contract carriers, and 
gulation was 


lowing: 
1. It was held that the 
statute provided a separate 


the question of such re 
considered on its own 
2. Attention was 


merit, 


(Contnued on Page 4) 


GRAHAM-PAIGE MAKES 
PLANS FOR THE 1933 


CAR SALES CAMPAIGN 


Detroit, Dee. 12.—C. W. 


is also placing his 
readiness for 
number 
ments and transfers 
week, 

Henry T. Parrett was 
Pittsburgh district manager, 
been transferred from 
territory. F. B. Walker, 
Minneapolis district manager, 
to the Chicago district. In the home 
territory, 
Detroit district manager. 
Roberts goes to Kansas 
district manager and J. W. Carter 
to Washington, D. C., as district 
manager. 


PACKARD REPORTS 


during 


having 


formerly 


W. B. 


under private contracts, carried into 
effect by the use of public highways, | 


called to in- 
creased use of highways by contract 


Matheson, 
general sales manager for Graham- | 
Paige, is engaged not only in laying 
out the general 1933 sales campaign 
as directed from headquarters, but 
field force in 
the opening gun, He 
of appoint- 
the 


oes! SOUTHERN STATES 


Frank A, Garry was made | 


City as| 


averages, is 31 per cent. Truck sales 
| were estimated to be down 41.06 per 
from October, and 44.85 per 
from the same month a year 


cent, 
} cent, 
| ago. 


ON NEW DE SOTO SIX; 
HAS RADICAL CHANGES 


Detroit, Dee. 12.—The De _ Soto 
Motor Corporation has started pro- 
duction on a new and radically ad- 
vanced De Soto Six for 1933. 

At the same time Byron C. Foy, 
president of De Soto, declared that 
manufacturing plans for 1933 call 
for a measurable increase over the 
De Soto volume for 1932. 

De Soto's decision to go into pro- 


duction early on its 1933 car en- 
abled the company to add to its 
pay roll thousands of former em- 


ployees who had been out of work 
or were working part time. Pro- 
duction will be stepped up as quickly 
as possible. 

The chief reason for the early 
start on the production of the new 
car, officials point out, is to place 
the dealer organization in position 


(Continued on Page 6) 


LEANING TOWARD 
SALES TAX PLAN 


Birmingham, Ala., Dec. 12 (UTPS) 
|—The sales tax plan of taxation by 
|states in the South has not been 
halted and as the state Legislatures 





STOCKHOLDER GAIN | convene again this year a number of 


Detroit, Dec. 12.—Holders of 
Packard Motor Car Company stock 
now total 111,934, according to an 
announcement by Alvan Macauley, 
president, This represents an in- 
crease of 85 per cent. over the 60,- 
451 reported by the company on 
April 1, 1930. 

“It is gratifying.” 


(Contnued on Page 4) 


said Mr. Ma- 


Southern states will give serious 
consideration to this method of 
taxation, which will affect the auto- 
mobile as well as the accessory field, 
a survey by the Universal Trade 
Press Syndicate reveals. 

Nearly every Southern state is 
envious of the success of the sales 
tax plan in Mississippi, which was 
adopted last year and which has 
brought into the treasury of the 


(Continued on Page 4) 







N.S. P. A. T0 AID 
GOVERNMENT DEPT. 


(Continued from Page 1) 





vertising, accounting, sales manage- 
ment, credit and collections, inven- 
tory and stock control, budgeting, 
retail selling and many others. 

For years the Bureau of Foreign | 
and Domestic Commerce has main- 
tained in Washington a aes 
house for these marketing facts, but 
the swiftly growing demand for | 
them and the sharply curtailed bu- | 
reau funds have made imperative | 
the formation of a localized system | 
distribution in which the N. §, P. A. | 
is to play an important part. 

As a part of the service the mar- | 
keting service division in Washington | 
prepares digests and reports on : 

| 
' 
| 


rent merchandising information 
drawn from its nationwide surveys. 
These new and essential facts ap- 
proved and summarized in a form to 
be of maximum and easiest utility 
to the busy executive will be re- 
leased periodically in the future by 
the N. S. P. A, marketing research 
department, according to Sandt. 


G. E. TO DISTRIBUTE 


RADIO | CORP. STOCK 
Schenectady, N. Y., Dec. 12.—At a 
meeting of the board of directors, 
December 9, acting in accordance 
with the decree entered in Wilming- 
ton, it was decided that the General 
Electric Company will distribute on 
February 20, 1933, to stockholders 
of record December 16, 1932, one 


Save 








NEW YORK SHOW ISSUES 
January 7-9-10-11-12-13 


Six Issues at Each Show — Pontiac there will be held a 

istributi es gs throughout the coun- 

Total distribution he ee oe week Seid: mentings theeughont the oom. 
Total for week || S2lesmen and dealers participating, 


3,000 Daily at hotels, show booths, dealer meetings, 


| Corporation, 
| bution will have a balance in the 
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share of common stock of the Radio 
Corporation of America for every 
six shares of General Electric Com- 
pany common stock held, and scrip 
for fractional shares. aan 
The General Electric Company J 
holds @ total of 5,188,755 shares of | Pontiac, Mich. Dec. 12.—Zone 
the common stock of the Radio| managers and distributors from all 


and after this distri-| parts of the United States will as- 
semble in Detrott on December 15 
for a two-day conference with Vice- 
President and Director of Sales J. P. 
Little of the General Motors Truck 
Company. 


G. M. TRUCK CHIEFS 
TO MEET DEC. 15 


treasury of the General Electric 
Company of approximately 381,000 
| shares, 


DIAMOND-T TRUCK 
NOTES SALES UPTURN 
OF 30% IN NOVEMBER’ 


(Continued from Page 1) 
| during November than in any pre- 


tion meeting, which will be held at 
the GMC offices in Pontiac, the 
complete sales program for the com- 
jing year will be outlined and various 
phases of sales promotion activity 
vious month this year. | and stimulation will be presented by 
It is particularly significant, Mr.|department heads. President Paul 
Bush pointed out, that this excellent | yw. Seiler will welcome the visitors 
re cnuhed Bg psoas pl but upon their arrival at the factory 
was the direct result of a general | Thursday morning. 
improvement in individual Dia- Officials of the General Motors 
mond-T sales throughout the|Corporation and executives from 
United States and abroad. — various divisions will also be in at- 
tendance. 


ILLINOIS DEALERS | sis ures 
MEET IN CONVENTION 


in a most strategic position,” states 

Mr. Little in commenting on the 

eee eee 9 truck company’s immediate outlook. 

(Continued from Page 1) “We will be in a position to offer 

latter his company has been pro-/|the truck-buying public the world’s 

moting. most complete line of trucks and 
From the registration today it is 
evident that a good-sized gathering 

of dealers will be present for the 


trailers manufactured by any ex- 
clusive builder of commercial \ehi- 
excellent card of speeches that has 
been arranged. 


cles. For a number of years we 
This 








have been building toward the at- 
tainment of this objective, which 
gives us the advantage of being able 
to compete in practically every mar- 
ket where trucks are sold, and our 
ability to accurately meet the spe- 
cific requirements of the various vo- 
cations and industries assures us of 
a volume which would be unattain- 
able were it not for this wide range | 
of adaptability.” 

Following the sales conference in 
Pontiac there will be held a series of 






these conferences being held at zone 
office and distributor points. 


CR IES. sas oss a0 a ORS 18,000 The Book-Cadillac will serve as 
4,000 Daily to truck fleet owners. Machol list ene — GMC ame 
rotated during the week. ..........6-.- 4,000 se See Comers, and & 
“a ; ° fleet of Yell y 
5,000 Additional vehicle dealers not among net paid the aa Seen ae eee 
OE OREO IP, ee re 30,000 |tiae daily. 
4,000 Selected service stations...........+-. 24,000 ,_ 
500 Jobbers of accessories, parts, shop equipment. 3,000 
1,000 Engineers, production men, etc., not regular U. 5. EXPORTS ON PAR 
MAME CE Se i ae Ae Sarg. tie chats 6,000 
10,000 Regular daily distribution, including net paid WITH OTHER NATIONS 
Bas es a ea A ee 60,000 i a 
Total for each show week......... 165,000 ‘ ae > OO 12.—World export 
Average daily distribution......... 27,500 rade for 1932 will show a decrease 





CHICAGO SHOW ISSUES 
January 28-30-31—February 1-2-3 





HEN your advertising appears in the show issues of Auto- 
motive Daily News it will be carried to the trade in the quickest 


time and, because of the visibility 
will be seen. 


should use these show issues. 
interest. 
Multiple readership (average over 
page. Economy. 
insertions for same expenditure. 


Automotive Baily News 


Personally Delivered Copies Free 


If you want Automotive Daily News Show Issues delivered 


to you each day while you 
now by mailing the coupon 


TH. A. Il arantous, 

{| Automotive Daily News, 

| 350 Hudson Street, 
New York City. 


l 

While I am in New Y 

| each New York Show Issue SS 2 ere 
I 

| 


ompany 





Apart from the number of copies to be distrbuted and 
the fact that the rates are no higher, there are other reasons why you 
Here are some of them: High reader 
Visibility of all advertising copy. 


Less than page space can be seen, hence more 


ermanent business address. . 


that in 1931 and of nearly 32 per 
cent. from the peak of international 
trade in exports in 1929, according to 
the annual report on world trade 


| Trade Council. Based on the figures 
of forty countries carrying on about | 
three-quarters of the world’s trade, 
this indicates, in common terms of | 
/1913 dollar values, a reduction of 


of all advertising copy, your ads 


Any frequency desired. 


six readers per copy). Large size 


| 1931 te about $16,550,000,000 in 1932. 
The point of outstanding interest | 
|} about this year’s trade, the council's 
statement continues, is that the de- 
crease shown by the United States 
is no greater, for the first time since 
the depression began, than 
annual average of trade _ losses 
throughout the world. Our own de- 


also compares favorably with that of 
our principal trade rivals, whose 
losses in export trade during the 
year, based on figures for the first 
ten months, are as follows: Great 
Britain, 20 per cent.; France, 24 per 
cent.; Germany, 24 per cent.: 
ada, 20 per cent.; Japan, 24 per cent. 
| The change represents an intensi- 
fication of depressed conditions in 
exports abroad rather than in their 
improvement in this country, as the 
general world decrease in exports by 
10%% per cent. in 1931 from 1930 has 


are in New York, register 


below. No charge. 


ork please deliver a copy of 


eeeeeeee 





per cent. decrease for the present 
year from 1931, while that of the 
United States increased by the small 
margin, during the same period, of 
from 20 per cent. to 21 per cent. The 
United States has also been steadily 
cutting down this rate of decrease 
during the latter months of the year. 


eee eae e eevee aeee 


During the business and organiza- j 


of approximately 21 per cent. from | 


issued today by the National Foreign 


world exports from $21,060,000,000 in | 


the | 


crease in export trade by 21 per cent. | 


Can- | 


approximately doubled with the 21) 


A Show or Two? 


e ¢  s 


Slogans and 
Old-Timers Meet 


* . . 


Sales Stimulant 


*_ * © 





HOUSE divided against itself” (if I recall the quota- 

tion correctly) seems to apply in the case of manu- 
facturers and jobbers of parts and accessories following last 
week’s session in Detroit. One show or two in 1933? The 
National Standard Parts Association says one, but that one 
conducted under the direct auspices of the N. S. P. A. The 
M. E. M. A., for three years a partner in the show business 
with the N. ’s. P. A., favors one show, too, but that a dual 
affair. But if it can’t be a joint exhibition, then the 
M. E. M. A. will run an open show, and that will mean twa 
next year. 





+ me + 

PRESIDENT BRUNNER of the M. E. M. A. supple. 
mented the resolution adopted by his association on this 
matter and explained the stand of his members at the final 
session of the annual convention. Briefly, he said, the 
M. E. M. A. wants the dual show as heretofore, but if this 
cannot be brought about then M. E. M. A. will stage a show 
itself, which will be “open.” 

While the N. S. P. A. hasn’t shown any signs of chang- 
ing its mind, there are those who hold out hopes that a little 
later on there may be a ,reconsideration of the matter. 


HAROLD HASTINGS, seebers of the Detroit 
| Adcrafters, was telling us about the opportunity he had 
just passed to become a millionaire. That day he had been 
visited by an inventor with a gravity eliminator, applicable 
to airplanes, and a little of everything else, who was seeking 
backing. 

“T get a lot of that, too,” chimed in Cliff Knoble, adver- 
tising director of Chrysler, “but in my case they seem to run 
to slogans to use in advertising. They harp on Floating 
Power, of course, and most of their suggestions advocate the 
use of pictures of eagles and Zeppelins to illustrate our great 
feature. 

“But the gem of slogans was told me by the advertising 
| manager of a gasoline company, who also is over-sloganeered, 
He says the best one he has received is ‘What this country 
needs is a kick in the gas. Po 


THE DAY WAS DIVIDED take two parts—at noon the 
annual old-timers’ luncheon of the Detroit Adcraft Club and 
in the evening the dinner for the old old-timers given by Bill 
| Klare, mine host at the Statler, a sort of holy of holies for 
the veterans of the organization. I was invited to the latter 
| because, as they said, that while I couldn’t qualify under the 
ten-year rule, yet they felt that if I had been a Detroiter that 
far back they just knew I would have been a member of 
the club. 
* * * 


THIS OLD-TIMERS’ DAY is now firmly established 
jas an old Spanish custom, bringing back the old boys who 
| helped make advertising history. The limelight this time was 
| turned on Roy Pelletier, who was made an honorary member, 
Even though he has been real estating for the past four years 
| his audience well recalled his automobile history—advertising 
;manager of Ford from 1905 to 1908; E-M-F (Everitt- 
| Metzger-Flanders) during the brief life of that car, prior to 
Studebaker taking over the proposition, with Studebakerj 
| severe years with Reo and Lozier, and, finally, the guiding 
hand for Rickenbacker. 
* - * 

ANOTHER VETERAN present and one I haven't seen 
for some time, was K. P. Drysdale, who started with Henry 
Leland and the Cadillac in 1905, who handled Lincoln at its 
birth, and who has a service record of twenty-seven years 
under the late Henry M. Leland. 


*” * o 
REALLY, the cream de 





resistance, or the nuts in the cake, 
was the presentation of a fine oil painting of Henry T. 
Ewald, who founded the club twenty-seven years ago. It 
was paid for by the members and is to hang in the club 
| offices. H. T. couldn’t be present in person, being en route 
'to the Pacific Coast, but his telegraphic felicitations were 
read by our own George Mertz. Slocum. 


DICK SMITH, hank of Dick Smith Associates, the Eddie 
Korbel of Chicago in that he handles the Chicago automobile 
|show publicity, was in our midst Friday, bringing with him 
‘the information that George Robbins has hooked up with 
him permanently. Robbins—everyone in the industry seems 
to know him—lost out as automobile editor of the Chicago 
Evening Post when the Chicago Daily News took over the 
proposition. 
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Retail Salesmen— [his Is Your Page 





This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. 
Daily News wants you to get something from this department that will 
help you in. your work on the firing line. 
your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 


let us get it ready for publication. 


may help another salesman to make sales or avoid errors that cost 


you commissions. 
Dealers read this page. 





Give us the benefit of your reactions on 
these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 


Automotive 


It wants you to pass on 


Your achievement or your mistake 


Praises Campaign to Prevent 


Used Car 


By WALTER A. 


Misrepresentation 


BERMINGHAM 


The most intensified campaign in Chicago’s history to 


prevent misrepresentation of 


used cars, particularly incor- 


rect claims as to their year, has just been launched by lead- 


ing distributors and newspapers. 


Details of the campaign, 


which seeks to focus the white light of publicity on used car 


selling claims, were made known today. 


marily is “to protect the buying public against misleading 
statements in newspaper advertisements on the part of 
unscrupulous and irresponsible used car dealers.”’ 


Praise for the new tactics being ©————————_—_______—______- 


employed was given today by 
Thomas J. Hay, president and gen- 
eral manager of the National Used | 
,Car Market Report, Inc., Blue Book 
‘and Red Book publishers. Mr. Hay! 
‘in a statement outlined the high 
lights of the campaign. 

Newspaper advertisements by the 
Pierce-Arrow and Cadillac branches 
were the opening guns of the cam- 
‘paign. The Pierce-Arrow ad read 
in part: “Pierce-Arrow used cars 
are always as advertised, both as to 
condition, year and model. Do not 
be misguided by so-called bargains 
—check the serial number with the 
Blue Book before you buy—we are 
‘including the serial number on ali 
cars we advertise.” 

Cadillac adopted a somewhat dif- | 
ferent method of buyer protection 
by running an advertisement headed 
“What Year Car Are You Getting?” 
and then offering in the body of the 
ad to supply over the telephone to 
any inquirer the correct informa- 
tion as to year and model. 

In its own behalf the Chicago 
Herald and Examiner, in which the 
Pierce-Arrow and Cadillac an- 
mnouncements appeared, ran an ad 
entitled “Protecting Used Car Buy- 
ers,” stated that it makes an earnest 
effort to prevent fraudulent or mis- 
leading announcements, and offered 
a reward of $25 to any one causing | 
the arrest or conviction of any per- 
son or firm obtaining money under 
false pretenses through fraudulent | 
use of the newspaper's want ad/| 
columns. | 

“These advertisements show that 
active steps are being taken in the | 
right direction,” declared Mr. Hay, | 
“and that there is a method by| 
which the year and model of every | 
car can be positively checked. The 
Chicago newspapers are providing | 
themselves with copies of the Blue 
Book and Red Book, and are check- 
ing all used car ads to prevent 
frauds from being advertised. This 
Should prove of very substantial as- 
sistance to the automobile trade.” 

At National Used Car Market Re- 
port headquarters it became known | 
that numerous letters of a compli- 
mentary nature have been received | 
from both dealer and manufacturer | 
channels following the issuing of an} 
Appeal recently by Mr. Hay, wherein 
he urged a united front against the 
imposition of unjust legislation and | 
taxation upon the automobile in- | 
dustry and its owners. He advised | 
all dealers to join trade associations | 
and take part in their activities. 


DODGE SALES GAIN 
16.4% IN THE WEEK 





ENDED DECEMBER 3 
(Continued from Page 1) 
per cent. over the preceding week’s 
record. 


The week covered by the present | 
report, it is pointed out, is the fourth | 
eonsecutive week to show substantial | 
progressive sales gains, and the sec- 
ond week to pass the corresponding 
records of 1931 and 1930, 








AUTOMOTIVE WAREHOUSE 
OPENED IN NEW YORK 


New York, Dec. 12.—The Kings- 
bridge Auto Storage and Warehouse 
Company, Inc., has opened a modern 
warehouse at 230th Street and 
Kingsbridge Avenue in this city. The 
warehouse specializes in the unload- 
ing, storage, delievery and distribu- 
tion of new automobiles and auto- 
motive merchandise for factory, dis- 
tributor and dealer. The warehouse 
occupies a site that makes it an 
economical distribution point for the 
entire metropolitan district. 

The building is a six-story struc- 
ture with a sprinkler system 
throughout. It has four large ele- 
vators and outside ramps to all 
floors. The private sidings accom- 


modate forty freight cars and are | 
connected with the ware- | 


directly 
house. 


MARQUETTE PETROLEUM 
MOVES CHICAGO PLANT 
Chicago, Dec. 12.—Marquette Pe- 
troleum Products, Inc., has moved 
its plant and offices and is now lo- | 
cated at 7256-7270 South Chicago 
Avenue, in this city. 





The purpose pri- | 


DEALER 
DOINGS 


FLAP L EEL DETER EEE EEE 
SAN ANTONIO, TEX. 


Ward Miller has joined the staff | 


sales manager. Mr. Miller 
formerly associated with this firm 
when it was Marmon distributor, 
and is now doing a good job in pro- 
moting the new Plymouth, 

* 7. . 


Both the Embleton Motor 


pany report 
new Plymouth. Sales are pyramid- 
ing daily, and the only difficulty 
at the present time is in getting | 
deliveries. 
* 
R. V. Embieton, proprietor of the 
|motor firm which bears his name, 
reports the sale of a new Plymeuth | 
over the telephone this week. Ac- 
cording to the report, a lady had 
iseen one of the new cars on the 
street and was greatly impressed 
with its appearance. Phoning the 
company, she inquired about prices 
and deliveries, and ordered a sedan 
for immediate delivery. No dem- 
onstration, no trade-ia, cash in 
hand. That’s one for the book! 


* * 


° . 


pany have a sales contest on which 
is not only for employees of the 
firm but for the public as well. All 
persons turning in the name of a 
prospective car purchaser will, 
completion of a sale, be awarded 


most will 


| radio. 


a 


SS | 


prospects be given 


BEMIDJI, MINN. 


opened here as the Bemidji Moior 

Service Company. 

|} has been made manager. 
. * o 


PRINCETON, MINN. 


| A. T. Farrado, formerly associated 

with the Burton Chevrolet Company 
at Little Falls, Minn., has opened a 
Chevrolet dealership at Princeton. 


| 
| MINNEAPOLIS, MINN. 

R. W. Hill, northwest branch 

| manager of the Chevrolet Motor 

| Company, has Teturned to the Twin 


Phere, | 


; 
; 


| of the Embleton Motor Company as 
was 


Com- | 
pany and the Baker Motor Com-| 
good responses to the | 


The Winerich Motor Sales Com-| 


on | 


$5 in cash. Then, on December 23, | 
the person who has turned in the | 


A new Ford dealership has been | 


H. R. Connor | 





‘of this paper. 





| Used Car Selling Prices 


Automotive Daily News in this department offers for 
the benefit of its dealer and salesmen readers a compilation 
'of prices at which used cars have within the past few days 
| been offered for sale by reputable dealers in various cities. 
| These prices will vary on condition and from other causes. 
| They are not presented as being the exact prices at which 
|these models should be sold, but simply as the prices at 
which they have been offered for sale by dealers in the 
various cities. Other cities will appear in subsequent issues 


Detroit 








= 


Make of Car 1932 1931 1930 1929 
BED nck cscceerses 395- 495 245 150 
DE, Bie bane teeeee - 485-°495 *335 115-°195 
| Buick, Med. ....00.0. 795 er cece 
| SS PTT "$95 645 nian 225-*295 
Ce: © asccssecse ae 1450 1085 585- 695 
Te" "= are 2450 ‘1550-1850 * oeae cece 
COE BO on bs0v00es aan 71185-1595 eeee 
| Chevrolet cee eNbee ce 345-'395 *245- 345 *136-'195 °95-'120 
| Chrysler 6 .......... ne - 295-°395 *145-°275 
CPOE © ccécccere 795-1095 795 ne.es ooce 
ME bcsc00ckrens 195 "235 170-"175 °95- 185 
REE os.icandbeeeee iets ee 175 
Pr i tcessasndees 695 oe 225 ecco 
PE 56 6eveaeseseade 435- 475 *265 eoee 
PE oS tndae kaee RAs 323 coe Pre cece 
. ¢ SRR ere 450-°545 *185-'285 '120- 195 *55- 115 
PE @ ccesssees 445 165 *150- 285 
a ARS 695 ia conn ecce 
DE cksteesaebass cad *345-'475 295 enon 
| Hupmobile 6 ........ 435 265- 295 eree 
Hupmobile 8 ........ 495 a 445 245 
PM wand opaebeae 1750 1285-1350 850- 950 425- 550 
REE, isc vonsaveces 1750-1975 1385-1495 1095 
BEML cccncvcsccee ecee ‘345 cece 
sce peesseebes bat Prey cen *95-'145 
dE dceteeeed eeu . eee 450 ion ooee 
a ee wane pant mies 195 
EE © vccseanes ° ° 295- 300 125 ecce 
Oldsmobile ....... sa pave '395- 450 235 195-7145 
PEE Sviscotdeecce re 895 *495- 670 *295- 395 
| Plymouth .......0... '275- 345 ae '95- 185 "165 
a ere °295-°395 1160-'225 135- 183 
| Roosevelt .........-. 95- 149 ‘uta 
ree tas ee 195 
Studebaker, Dic. .... ee 445 195 ocece 
| Studebaker, Pres. ... 795 Satire 245-"325 195-°248 
Willys-Knight ...... "145- 395 165 as 
Legend: ‘coach; ‘coupe; *roadster; ‘convertible; ‘victoria; ‘limousine; 
| ‘brougham; “touring or phaeton. When no symbol is used the car is 
| @ sedan. 
cities from a meeting of branch! as being the only machine in town 





managers held at Detroit. 


DUBUQUE, IA. 


The Mathey Chevrolet Co., 


}and Iowa Streets, 
turing a new big four 


is strongly 


brake tester 


| that gives actual 


reading of road 


| conditions, irrespective of tread con- 


| dition, on tires. 


made free, 
fea- | cidental check-up 
ing. 


Tests are being 


with many taking ad- 
6th | vantage of the firm's offer and in- 


for winter driv- 


— SD 


Ten Passenger Car Sales leaders. ‘Nawomber- Ociehet. 1932 
REPORTS PUBLISHED AS THEY COME IN 


In this table, 11 states 


Utah, West Vi 


rginia, Wisconsin 


| Returns for today: Delaware, Florida, Illinois, Maryland, Michigan, Minnesota, North Dakota, South Carolina, 








WK—Willys-Knight, 
Overland, 


WO—Willys-Overland. 
*—Buick, Cadillac, De Soto, Dodge, Graham and Pontiac, 


*All cars in this position registered only one. 


***Buick, Dodge, Hudson, Nash, Studebaker and Willys- -Overland. 




















NOV., 1932 First Second Third Fourth Fifth Sixth Seventh Eighth Ninth Tenth 
States Sales | 
Delaware 118 | Ford 46 | Chev 26 | Plym 18!Chrysler 5/| B-Po 4 Packard 3:'0-S ai 1| ae ae 
Florida _755|Ford 273 Chev 160|Austin 109|Plym 58|Pontiac 29|B-D-E 18|Olds _—-12|Graham_ 9{|Packard 8|CH-DS_ 7 
Illinois 1804/Ford  540|Chev 330|Plym _231| Pontiac 90 Essex  56|Buick  51/Siude 48 DS-N 43 D-Pa — 41| Rockne 37 
Maryland 636 Ford 211 Chev _114|Plym 91 Pontiac 26 Essex 25 | Buick 24| Rockne 20| DS-D 14 Chrysler 13|Stude "12 
| Mich 1560' Ford  562|Plym _295|Chev (238, Pontiac 63| Essex 54 Dodge 37|Olds —(35'B-R _—34| Chrysler 28| DS-G 2 
Minn 687/Ford _217|Chev _168|Plym _54| Pontiac 43 Buick 26 Olds 24, Hupp _—s23|DS-P___15 Rockne 14 Stude 13 
N Dak 114 Ford 52)/Chevy33|Plym —+*7| Pontiac’ +6|WO 5 Graham 4 Olds 2)* 12 ee 
S. Car. 386|Ford 168 |Chev _89| Austin. 41|Plym 25|Essex 11 \Pontiac 9|Dodge _—8| Buick_—7| De Soto 6 | Olds_ 5 
Utah 120|Chev 31 Ford 29 | Plym —_12|B-Po_ ‘9 | Essex. 8|DS-D_——4|Hu-N 3.G-Pa2|L-R-S-wO 1| 
WVa (367 Ford 154 Chev _59|Plym 33 Pontiac 21|Chrysler 13 Essex 12 Dodge 10 R-WO  9/\Olds  8|De Soto 7 
Wis 989 Ford 287 Chev. 195  Plym 118 Pontiac 89|/Olds | 33|Essex 32 WO 27 Buick 26 D-N 24 Stude 23 
OCT., 1932 First Second } Third | Fourth Fifth Sixth Seventh Eighth Ninth Tenth 
State Sales | } 
Delaware 170 Ford 67 Chev 38 Pontiac 13: Plym 11 Buick 7! Olds 6 E-S 5 DS-WO _ 3 Hu-N-Pa 2 ee 
Florida 965| Ford —_350|Chev _—216| Austin 145 | Plym 78 | Pontiac 29|Essex 27|Buick 17 Dodge 15/Olds 12 Auburn 11 
Illinois 2979 Ford 917| Chev 638 Plym ~ 250 Pontiac 120 Buick 113 E-WO 97\De Soto 91 Olds 89 Stude _67| Chrysler 65 
Maryl’d 1018 Ford — 322|Chev —-284|Plym ~—54_ Pontiac 51 Olds ~ 31 Rockne 30| Buick —_28| Chrysler 27, DS-D-E 24|WO 28 
Mich _2165' Ford _761|Chev 472, Plym _146| Pontiac 113 Essex 95 Buick 75|Olds__—_—74 Rockne 51, D-WO___44 De Soto 40 
|Minn _1263/Ford _381|Chev 369 | Plym 95 |B-O-Po-R 42, WO 35 Essex 34 CH-Pa 24 Dodge 22 |G-S 17 | Hupp 16 
N Dak 191 Ford 70|Chev 64 Plym22|Pontiac 7/B-E 5|Nash (4 CH-D-O-WO 37H-Re i} 
|S. Car. 647 Ford 258|Chev _221|Plym 25 | Austin 24| Essex 23|D-Po 16 Buick  12|DS-O  10|Auburn _7\CH-Pa__ 5 
Utah _‘153|Ford  43|Chev _36|Plym _15| Essex 12/|Pontiac 8|De Soto 6/|Rockne 4 | *** 3/H-O-Pa-R 2|DV-F-L_ 1 
W Va  666|Ford _207/Chev _153|Plym _57| Essex 39| Dodge _27| Pontiac 26 Rockne ~ 21) wo 20|'Graham 19 | Olds 17 
Wise 903| Ford 264 Chev _197|Plym _85| Pontiac 48,WO 45 Olds ——37| Essex 35. )| Buick _29| Chrysler _19| Nash 17 
KEY TO ABBREVIATIONS AND SYMBOLS 

A—Auburn, B—Buick, C—Cadillac, Ch—Chrysler, DV—-De Vaux, DS—De Soto, D—Dodge, E—Essex, F—Franklin, G—Graham, H—Hupmobile, 

Hu—Hudson, LS—La Salle, L—Lincoln, N—Nash, O—Oldsmobile, Pa—Packard, P—Plymouth, Po—Pontiac, Re—Reo, R—Rockne, S—Studebaker, 


**Buick, Dodge, Hudson, Nash, Studebaker and Willys- 
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| 
| 
An Unanswerable Argument | 
N spite of the heroic effort of Roy Faulkner and other} 
automotive executives to make people realize that the| 
purchase of a car is not a wanton piece of self-indulgence, | 
but a direct contribution to unemployment relief, salesmen | 
tell us that they still run into prospects who hesitate and even | 
refuse to buy because of the persistence of this feeling. We| 
are going to supply salesmen-readers and their dealer bosses | 
with an unanswerable argument with which to flatten any) 
such sales resistance. 

When Chevrolet recently released orders for materials | 
and parts to be used in production of the first installment | 
of its 1933 cars a number of telegrams were received at the 
executive offices. Here are a few of them: 

Paul Mackall, vice-president Bethlehem Steel Company, 
Bethlehem, Pa., wired: “100,000 Chevrolet cars delivered 
to consumers provide 5,000,000 man-hours of labor in the 
steel industry” and that “successful start of automobile year | 
will greatly assist the upturn in steel employment, especially 





in bars, sheets, wire and strip.” 
a. €. Weirton Steel 
Weirton, W. Va., said: “No other industry can contribute a 


Williams, president Company, | 
s | 
quickly or as widely to a further improvement as the | 
automotive industry, due to its widely diversified require- | 
ments ... 1 look forward to the industry duplicating the | 
of 1921 


materially to further relief of our unemployment conditions | 


performance and contributing immediately and) 
by supplying business that will permit of further increased | 
operation.” 

William L. Ward, president Russell, Burdsall & Ward 
Bolt and Nut Company, Port Chester, N. Y., telegraphed : | 
“General business has shown small but steady improvement | 


over the last three months. Expect this to continue .. . 





Thanks to recent orders received from your company, our 


production at all points has increased 50 per cent., with | 


consequent increase in employment of labor.” 
E. T. Weir, chairman National Steel Corporation, 


Pittsburgh, 
surely mending. Steel industry is now almost 50 per cent. 


wired: “General conditions are slowly but 


| 
| 
| 
} 


the automobile industry | 


| 


| 


above low point of last summer .. . 


can go a long way in bringing us all out of this depression.” 

B. F. Fairless, vice-president Republic Steel Corpora- 
tion, Youngstown, said: “Increased automobile buying will 
provide the impetus the steel industry needs.” 

L. R, Smith, president A. O. Smith Corporation | 
Milwaukee, remarked: “The business outlook is better . . | 
Chevrolet is one of our most important customers and| 
releases for new models have already added materially to 
employment of our people.” 

Surely that is definite and direct enough testimony as 
to the contribution that any man makes to business revival 
when he buys a car. Instead of feeling dubious, the would-be 
car buyer can feel that he is a patriot and a philanthropist, 
giving some of his fellow citizens a chance to earn a living, 
just about the most important thing in America at the 
present time. 








| carriers. 


BUSINESS CONTROL 
NOT INVOLVED IN 
TEXAS DECISION 


(Continued from Page 1) 


The court 
“Leaving out consideration of com- 
mon carriers by trucks, impairment 
of railway freight service, in the 
very nature of things, must result to 
some degree in adding to the burden 
imposed upon the highways,” and 
“the state has a vital interest in the 
appropriate utilization of the rail- 
roads which serve its people.” ‘The 
court perceives ‘no controlling 
ground for denying to the state the 
right to foster a fair distribution 
of traffic.” 

3. The opinion upholds the re- 
quiring of permits by contract car- 
riers. Referring to the prescribing 
of minimum rates for contract car- 
riers the court declared: “This pro- 
vision, by precluding the contract 


TS j 


-13—Springfield, IN. Automotive Trade 
Association annual convention, St 
Nicholas Hotel. 


JANUARY 


12 


6—New York, N. ¥. Automobile Mer- 
chants Association of New York, 
pre-show banquet, Hotel Commo- 


dore. 


7-14—New York, N. ¥. National Automo- 
bile Show, Grand Central Palace. 


7-14—San Francisco, Cal. Motor Car Deal- 
ers Association of San Francisco 
seventeenth annua! Pacific Automo- 
bile Show, Civic Auditorium. G,. A 
Wahlgren, show manager. 

-15—Los Angeles, Cal. Los Angeles Motor 
Car Dealers Association, twentieth 
annual show. 

&-14—St. Louis, Mo. St 

Dealers Association Show, Midwest 
Industrial Terminal Building. J. A 
Schlecht, show committee chairman 
9—New York, N. ¥. Society of Auto- 
motive Engineers, show meeting. 
9—New York, N. ¥. Rubber Manufac- 
turers Association. Meeting. 
12—New York, N.¥. Society of Automo- 
tive Engineers, annual dinner, Penn- 
Sylvania Hotel | 
12-13—Springfield, Il. Illinois Automo- | 
tive Trade Assoctation, meeting. 
14-21—Cleveland, 0. Cleveland Autmobile 
Menufacturers and Dealers Associa- 
tion, show. Herbert Buckman, man- | 
| 


Louis Automobile 








ager. 
14-21—Newark, N. 3. Newark Automobile 
Dealers Association, show, Armory 
Claude E. Holgate, show manager. 
14-21—Milwaukee, Wis. Milwaukee Auto- 
I 


mobile Trades, Inc., show. Palmer | 
E. Hanson, manager. | 
14-21—Buffalo, N. ¥Y. Buffalo Automotive | 
Trade Association, show. Albert | 
Hertzog, Jr., manager. 
14-21—Providence, R. I. Rhode Island 
Automobile Dealers Association 
show, Cranston Street Armory 


Ralph P. Lord, manager. 


15-21—Cincinnati, O. Cincinnati Automo- 
bile Dealers Association, show. 
Music Hall, Harry T. Gardner, 
manager. 

16-20—Detroit, Mich. Annual convention 
and road show. 


16-20—Detroit, Mich. 
ing Congress. 
2i—Brooklyn, N. Y. Brooklyn Moto: 
Vehicle Dealers Association, show. 
Ralph Ebert, manager. 
16-21—Philadeiphia, Pa. Philadelphia Au- 
tomobile Trade Association, show. 
16-21—Detroit, Mich. Steel Founders So- 
ciety of America, annual meeting. 
20-28—New York, N. ¥Y. National Associa- 
tion of Engine and Boat Manufaec- 


Highway and Build- 


16- 


turers, boat show, Grand Centra! 
Palace. 

21-28—Boston, Mass. Boston Automobile 
Dealers Association, Boston Com- 
mercial Motor Vehicle Association. 
show, Mechanics Building. Chester 
I. Campbell. manager. 

21-28—Baltimore, Md. Auto Trade Asso- 
ciation of Maryland, show, Fifth | 
Regiment Armory. John E. Raine 
manager. 

21-28—Detroit, Mieh. Detroit Automobile | 
Dealers Association, show, H. | 
Shuart, manager. 


21-28—HBartford, Conn. Hartford Automo- 


bile Dealers Association, show, State | 


Armory. Arthur Fifoot, 
22-26—Detroit, Mich. 
tive Engineers, 
Book-Cadillac. 
22-28—Rochester, N. ¥Y. Automobile 
23-28-—Pittsburgh, Fa. Pittsburgh 
mobile Dealers Association, 
W. N. Owings, manager. 
25-?28—Harrisburg, Pa. Harrisburg 
motive ade Association, 
New Farm Show Building. 
27-Feb. 15—Cairo, Egypt. Internationa! 
Salon. 
28-Feb. 4—Portland, Me. 
mobile Dealers 
Exposition Building. 
manager 
28-Feb. 4—Chicago, National Automobile 
Show, Coliseum. 
28-Feb. 5—Washington, D. C. Washington 
Automotive Trades Association, show. 
30-31—Chicago, i. .National Automobile 
Dealers Association, convention, 
Medinah Athletic Club. 
30-Feb. 4—Springfield, Mass. 
show. 


manager. 
Socevty of Automo- 
annual meeting 


show 
Auto- 
show 


Auto- 
show 


Portland Auto- 
Association, show 
L. P. Borman, 


Automobile 


FEBRUARY 


1-11—Indianauolis. Twenty-second annua! 
show, Indiana State Fair Ground. 

6-l1—Denver, Col. Automobile show. 

7-11—York, Pa. York County Automobile 
Dealers Association, Inc., show. 
R. C. Keller, president. 

#-l1—Springfield, I. Springfield Auto- 
mobile Dealers Association, show. 

11-18—Kansas City, Mo. Kansas City Mo- 
tor Car Dealers, show. 

26-Mar. 4—Seatle, Wasb. Seattle Automo- 
bile Dealers Association, show. Czar! 
R. Heussy, manager. 


23-Mar. 4—Des M®ines, Ia. Des Moines 
Automobile Dealers Association, 
show, C. G. Van Viiet and Dean 
Schooler, managers. 


27-Mar. 14—New York City. Chemical Ex- 
position, Grand Central Palace. 


APRIL 


20-21—Cleseland, ©. Nationa! 
Institue, meeting. 


Petioleum 


declared: 





TRUCK WAR LOOMS; 


: | : ‘ 
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| carriers from rendering service at 
irates under those charged by the 
railroad carriers, has a definite ten- 
dency to relieve the highways by 
diverting traffic from them to the 
railroads.” It was 
the insurance provisions need not 


| be dealt with until there is an ef-| 


| fort to enforce them, 
4. The court found no merit in 
|the contention that the act arbi- 
|trarily discriminates against con- 
‘tract carriers because it does not 
| apply to “shipper-owner.” “It is 
| Obvious,” the court said, “that cer- 
tain provisions of the statute like 
| that requiring the commission to fix 


minimum rates can have no appli- | 


cation to such owners. We are of 
the opinion, from an examination of 
the act and the companion act 
which was upheld by this court in 
Sproles vs. Binford, supra, that all 
provisions relating to contract car- 
riers which are germane to shipper- 
owners are made applicable to them, 
In any event, it is not shown that 
the act thus far has been so admin- 
istered as to resuli in any unlawful 
discrimination.” 

5. One of the first statements of 
the court in the decision bears on 
the fundamental purpose to which 
the public highways are dedicated 
when it said, “It is well-established 
law that the highways of the state 
are public property; that their pri- 
mary and preferred use is for pri- 
vate purposes and that their use for 
purposes of gain is special and ex- 
traordinary, which generally, at 
least, the Legislature may prohibit 
or condition as it sees fit.” 

6. Finally the report said: “We 
need not consider whether the act 
in some other aspect would be good 
or bad. It is enough to support its 
validity that, plainly, one of its aims 
is to conserve the highways. If the 
Legislature had other or additional 
purposes which, considered apart, it 
had not constitutional power to 
make effective that would not have 
the result of making the act in- 
valid.” 


SEASONAL BUSINESS 
DECLINE NOTED BY 
COMMERCE DEPT. 


(Continued from Page 1) 


paper advertising made substantial 
advances. 

The heavy industries, with the ex- 
ception of automobiles, made a rela- 
tively better record in October, al- 
though activity in these lines has 
not been so pronounced as in the in- 
dustries producing consumer goods. 
The iron and steel, lumber, cement 
and electric power industries all 
showed gains for the month. 

Employment conditions were fur- 
ther improved during October, mak- 
ing the third successive monthly 
gain. Factory employment increased 
1.3 per cent, after allowance for sea- 
sonal factors, and, as in the preced- 
ing month, the increases were also 
larger for the month. 





_ KENTUCKY AND INDIANA 
_ DISAGREE ON EQUIPMENT 


Frankfort, Ky., Dec, 12.—A “truck 
war” between Indiana and Kentucky 
appears to be imminent, according 
to Seldon R. Glenn, member of the 
Kentucky State Tax Commission$ 
and Ben Johnson, chairman of the 
State Highway Commission._ 


The trouble, it was explained, re- 
sults from an act of the 1932 Gen- 
eral Assembly of Kentucky requir- 
ing trucks operating on highways 
in this state to be equipped with 
mirrors, clearance lights and gov- 
ernors to regulate speed. 

Mr. Johnson has received a tele- 
gram from Frank Mayr, Jr., secre- 
tary of State of Indiana, stating 
that “unless unjust interference 
with Indiana livestock and poultry 
trucks ceases at once, Indiana will 
be compelled to retailiate against 
all Kentucky trucks. This will be 
without notice.” 

Mr. Johnson in reply said that 
the Highway Commission could do 
nothing but enforce the law as 
enacted. 

“It cannot but be wondered,” he 
said in a telegram to Mr. Mayr, “if 
you wish to have all Indiana trucks, 
big or little, driven out of Kentucky 
by your action toward Kentucky 
trucks.” 





iridicated that! 





SOUTHERN STATES 
LEANING TOWARD 
SALES TAX PLAN 


(Continued from Page 1) 


state’ more money than originally 
estimated by backers of the plan, 
Politicians in Mississippi declare the 
sales tax plan is a success; business 
men, however, do not entirely agree 
with this attitude, 

| Nevertheless, a number of South- 
ern states have sent representatives 
|to Mississippi to study the sales tax 
| plan there with a view toward in- 
troducing such legislation at the 
next session of their legislatures. 

It has been made known that 
Representative J. Ed Gervin of 
Knoxville, Tenn., will probably pre- 
pare a sales tax bill to be introduced 
at the coming session of the Tennes- 
see solons. According to reports, 
Representative Gervin is favoring a 
5 per cent. tax on business houses 
and he would like to have this 
amount replace ad valorem taxes. 
Under his plan he would divide one 


cent to the state, one cent to county 


and three cents to cities. 

Two sales tax bills were introduced 
in the special session of the Alabama _ 
Legislature and both were defeated 
in favor of an income tax bill, which 
was later defeated at the polls be- 
cause it required a constitutional 
amendment before it could become 
legal. Senator Teasley, author of 
one of the bills, recently stated that 
he expected another special session 
of the Legislature to be called to pull 
the state’s finances out of a dump 
and that he would re-introduce the 
sales tax plan. 
| If so, it would be entirely within 
|the rights of the Alabama Legisla- 
ture to pass a sales tax bill without 
|a vote as no amendment to the con- 
| stitution is necessary. 
| Over in Mississippi things are 
|not as well a8 politicians would like 
the world to believe. There is under 
way a campaign to have so-called 
“successful sales tax plan of 2 per 
cent” raised to 5 per cent. County 
officials throughout the state are 
back of this movemen’,. as they want 
the additional 3 per cent. turned 
lover to counties. This movement 
| is being fought by dealers and the 
public in general. 
| Gov, Mike Connor oi Mississippi 
time and time again hus stated that 
he would like to see the sales tax 
replace all other forms of taxation, 
especially ad valorem taxes. Busi- 
| ness men, however, are skeptical of 
this, because they see danger ahead 
| in increasing taxation. 

} 





At the request of the governor of 
South Carolina Walter G. Query of 
Columbia, S. C., has been in Jack- 
son, Miss., making a study of the 
Mississippi plan for presentation to 
the governor. 

Louisiana is also vcnsidering the 
sales tax plan in spite of additional 
taxation measures passed at the last 
session of the Legislature. These 
methods have proven inadequate 
and the state is still in financial 
difficulties. Leaders in Louisiana , 
have stated that a sales tax appears 
inevitable. 

These states make a total of five . 
Southern states considering the sales 
tax. On top of this Congress may 
decide in favor of a national] tax at 
the sessions in December, which will 
be supplementary to the taxes of the . 
various states, the survey shows. 





PACKARD REPORTS 
STOCKHOLDER GAIN 


(Continued from Page 1) 


cauley, “to note the rapid distribu- 
tion of ownership in this company 
during the depression years. The 
60,451 stockholders of April 1, 1930, 
had increased to 89,319 by February 
1, 1931, and to 104,756 at January 
2, 1932. 

“Stock holdings of American in- 
dustry have gained rapidly during 
the, past few years. A few months 
ago a complication of stockholders 
of 346 companies listed on the New 
York Stock Exchange, representing 
thirty-one industrial classifications, 
showed an increase of 41 per cent: 
for two depression years. The twelve 
automobile companies included in 
this survey reported the better than 
average increase of 52 per cent.” 















By W. H. BEAL 


President 


No one in the automobile business has been more 
spectacular than E. L. Cord; his entry into a 
highly competitive field when it was said there 
was no room for Auburn; his introduction of 
many new designs that are still the model for 
others to pattern after; his pioneering of many 
engineering improvements that remain ahead of 
the industry; and his co-ordination of diversified 
and experienced engineering staffs and large 
manufacturing resources. 


In the present difficult period Mr. Cord, in his 
devotion to Auburn, is showing the same type of 
spectacular leadership he has always shown— 
but in a different way. 


We believe MORE money will be made out of 
the automobile business in the future than in the 
past. We KNOW that automobiles are essential, 
indispensable—a necessity! We know millions 
and millions of cars are being worn out that 
MUST be replaced. America’s entire business 
and social scheme of living depends upon per- 
sonal transportation supplied by motor vehicles. 
People cannot get along without automobiles. 
This need has NOT DISAPPEARED. A great 


demand is being dammed up. 


But, only those will profit from this business 
who STAY in business. And THAT is Auburn’s 
first obligation to its dealers and to itself. 

What is the best program for Auburn and its 
dealers in order to get an increasing share of busi- 
ness NOW and to STAY in the picture for the 
future? 

Auburn’s present program is the resultof greater 
deliberation than in any previous year. 


Many predictions have been made in the past 
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ANIBNIRN | 
PROGRAM for 1933 


that the automobile industry would lead the 
country out of its dolurums. 


We have always felt that was a false prophecy. 


Economic conditions always have and always 
will be the determining factor. 


A factory’s management should first study eco- 
nomic conditions at.d base its program upon them. 


So much merchandise has been cheapened, so 
much merchandise has been put on the market 
to meet a price, that past good names are going to 
come out of this period tarnished and cheapened. 


Therefore, during this period Auburn has con- 
centrated, not upon artificial sales stimulus, but 
upon the essential—the continual IMPROVE- 
MENT of its product. Auburn has seized upon 
this opportunity to strengthen the prestige of the 
name Auburn; to make Auburn owners the most 
sold, satisfied, and enthused on earth. 


That is ONE thing that a manufacturer CAN 


control. 


And in our judgment it is the MOST important 
thing in this period, both as an immediate in- 
ducement to the public to buy Auburn cars NOW 
—and also as the best insurance for the FUTURE. 


This policy will CONTINUE in 1933. 


Auburn will continue its present line of Straight 
Eights and Twelve-cylinder models in 1933. 


In determining upon this program Mr. Cord 
has made the most important decision of his suc- 
cessful career. 


For many months Auburn has been concen- 
trating upon engineering development work and 
this program will continue. 

During these past months, as we continually 
improved our present models, and as we got 
further and further into the study of new models, 
it became very clear that the greatest, proven 
value that Auburn could offer 
the public is a continuation of its 
present models. 


These cars enable Auburn to 
offer the public QUALITY mer- 
chandise AT LOW PRICES that 
open up for you the LARGEST 
NO other 


market—a market 
fine car can enter. 


The buyers of today and to- 
morrow are concerned prima- 
rily with making GOOD IN- 
VESTMENTS. 


They want the most for their money —they 
want definitely established and proven perform- 
ance and durability. 


And THAT is what Auburn offers in its pres- 
ent models to such an outstanding extent that 
it constitutes the greatest sales inducement we 
can offer dealers at this time. ; 


Auburn will bid for patronage not with mere 
claims, but with records; records of performance, 


That is why 


and records of satisfied owners! 





It is not only by spec- 
tacular charges ahead, 
that battles are won, 
but EQUALLY IM- 
PORTANT IS THE 


CONSOLIDATING 
AND HOLDING 
OF POSITIONS 
GAINED. 





Auburn faces 1933 with the utmost confidence. 


Auburn will bid for business not with a cheap- 
ened car—not with a new, untried “emergency 
model,” but with a car that has been continually 
improved and perfected—that offers an estab- 
lished, proven, definite value, which is the one 
thing that will influence buyers in 1933, more 
than anything else. 


Auburn leads the entire industry with its 12- 
cylinder car that Auburn pioneered and has im- 
proved and perfected during the past year. No- 
where else on the market can be found such size, 
power, performance, and proven value at so low 


cost. 


Dual-Ratio, introduced by Auburn, will play a 
major part in Auburn’s sales program in 1933. 
The exclusive sales advantages offered in this 
Auburn-improvement will be felt to the fullest 
extent next year, because you will reap the har- 
vest from the experience of thousands of owners 
whose praise of Dual-Ratio constitutes a sales 


momentum that no other dealers will enjoy. 


Auburn’s shattering of all stock car records for 
speed from 1 to 500 miles is more than a perform- 
ance that eclipsed the highest achievements ever 
attained by any stock car in this industry. It is 
VINDICATION of Auburn’s engineering pio- 
neering! It is PROOF that Auburn has lived up 
to its promise not to subtract from, but to ADD 
to the quality of its products! It builds public 
CONFIDENCE in Auburn’s methods and mer- 
chandise—for, who else in the industry has given 
the public such official demonstrations of the 
CHARACTER of the work going on in its fac- 


tories? 


In addition to our present models, Auburn 
will introduce at the New York Show a new 
Salon Eight and a new Salon Twelve, embodying 
a great many important mechanical improve- 
ments. While the appearance of 
these new models will perpetuate 
the identity of Auburn, they will 
also introduce original and exclu- 
sive features of design. These new 
models will carry higher list 
prices than our present models. 
They will not interfere with the 
sale of the present models, but 
will tap additional markets. 


Thus, Auburn gives its deal- 
ers a double-barreled, aggressive 
program; the present models, 
proven so successful, which offer unchallenged 
value at lowest prices—and brand-new improve: 
models next January with new style appeal! 


We ask our distributors and dealers to judge 
Auburn’s future by its past—the same leadership 
is at the helm, the same management which has 
seized opportunities in the past, for pioneering 
and growth, is as alert as ever. Auburn’s pro- 
gram for 1933 represents the soundest business 
judgment Auburn has ever exercised. _~ 
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OLDSMOBILE STARTS 
WORK ON 8,100-CAR 
DEC.-JAN. SCHEDULE 


(Continued from Pace 1) 


largest factories fér the past 
has been a little over 6,000. 
“During the past week men have 
been gradually called back to work 
tc build the various parts prelimi- 
nary to filling the assembly lines,” 
Reuter said. 
fied to report this morning. 





President Reuter added that Olds- | 
mobile would enter the 1933 selling | 
season with dealer, new and used car | 


inventories at a minimum, and a 
brighter outlook for the new year. 


OTTAWA SHOW DATES 


SET FEBRUARY 6 TO 11) 
Ottawa, Ont., Dec. 12—The Ottawa | 


automobile show will be held Feb- 
ruary 6 to 11, inclusive, at the Ot- 
tawa Coliseum, according to an an- 


nouncement by the Ottawa Auto- 
motive Trades Association, Ltd., 
today. 


year | 


Also others were noti- | 
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MEET IN CINCINNATI 


CHEVROLET DEALERS 


(Continued from Page 1) 


| dendoes present since the public an- 
;nouncement of the forthcoming new 
model. 

The first view of the new Chevro- 
let drew forth a demonstration such 
as has never taken place in any pre- 
vious pre-showing held here. Spe- 


the new features of the car. 

A complete line of the new models 
were on display in the exhibit halls 
of the hotel. In the evening a spe- 


ticnal fleet users drew a crowd 


| of 400. 


LINCOLN SALES UP 


Detroit, Mich., Dee. 12.—Retail 
sales of Lincoln motor cars in No- 
vember were 37.04 per cent. greater 
than in the corresponding month a 
|; year ago, the Lincoln Motor Com- 
pany announced today. November 
was the third consecutive month in 
which Lincoln retail sales exceeded 
‘those for the same month last year. 





cial sound films were used to explain | 


cial pre-showing: for local and na-| 


PRODUCTION STARTED 
ON NEW DE SOTO SIX; 


(Continued from Page 1) 


to make prompt deliveries on the 
announcement of the car. Factory 
officials are anticipating a press- 
ing demand for the new car, and 


;}expected market, 


mal announcement of the new 
Soto is not expected for several 
weeks because of the nature of the 
radical improvements said to be em- 
| bodied in it, detailed specifications 
of the new car are being closely 
guarded. 

It is known, however, that the 
many exclusive features, such as 
floating power, automatic clutch, 
safety-steel bodies, hydraulic brakes, 
etc., which contributed so much to 
De Soto’s success this year, again 
will be important features of the 
1933 car. 





HAS RADICAL CHANGES 


are bending every effort to serve the | 


In view of the fact that the for- | 
De | 


WAYNE COUNTY SALES 
UP IN WEEK ENDED 





Detroit, Dec. 
sales showed a considerable increase 
for the week ended Friday, De- 
cember.9. The reports show 297 
| passenger cars and 108 trucks sold. 

The increase in registrations of 
commercial cars was due to the fact 
that the post office toek out phates 
for a fleet of new truck units that 
have just been put in commission, 


TAKES DISTRIBUTION 
OF WEB CUSHION SPRING 


| New York, Dec. 12—J. Frank 
Stengel, manager motor dictograph 
division Dictograph Products Com- 
pany, Inc., has recently taken on 
the sale of the Atkinson Lace Web 
Cushion Springs. This spring is 
used by all the custom body build- 
ers in this country, as Well as some 
of the prominent automobile manu- 
facturers. Mr. Stengel will handle 
the merchandising end of the spring 
from the Dictograph Products Com- 
pany’s office, located at 580 5th 
Ave., New York city. 





DEC. 9; TRUCKS GAIN | 


12.—Wayne county 


CONTINENTAL PREPARES 
FOR PRODUCTION OF 
NEW LINES FOR 1933 


(Continued from Page 1) 


next week. W. R. Angell, president, 
and other officials of the company 
are expected in Grand Rapids for 
the event. 

George Brown, Milwaukee, Wis., 
distributor for Continental, who in 
previous years has driven away the 
first cars produced by De Vaux-Hall 
Motor Corporation and the Conti- 
nental-De Vaux Company, is ex- 
pected to receive the first car. 





WHITE-STUDEBAKER SALES 








SHOW GAINS IN BOSTON 
Boston, Dec. 12.—The merger of 
sales and service of White, Indiana, 
Pierce-Arrow and Studebaker trucks 
in the White branch in Boston re- 
sulted in the selling of more than 
$108,000 worth of trucks in the Bos- 
ton district within a single week, ac- 
cording to J. M. Cleary, president of 
the White Company. 


Cumulative New Passenger Car Registration Statistics, November, 1932 


Returns for today: Florida, Maryland, South Carolina and Utah 


In this table 11 states 











States 


Delaware 
Florida 
Mlinois 
Maryland 
Mic higan 
Minnesota 
North Dakota | 
South Carolina | 
Utah 

W. Virginia 
Wisconsin 
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Predicts Radical Developments 
In Machine Tool Design 


Several possible answers to the question, “What future] turing, Passaic, N. J., is now produc- 


developments are to be expected in machine tools?” were} ing rubber tubing and hose that is | 





NEW COMPOUND MAKES 
RUBBER TUBING AND 
HOSE OIL-PROOF 


| The Manhattan Rubber Manufac- | 


contained in a paper read recently before the Machine Shop| entirely unaffected by petroleum de- 


Practice Division 
Engineers by Guy Hubbard. ¢ 

In addition, the author took issue | 
with those who think that more 
etficient machines will put more | 
men out of work. Proper use of such 
machines, and the more intelligent 
distribution of their products, will 
eventually produce more work for 
more men than would the stimula- 
tion of industrial inefficiency which 
some advocate, Mr. Hubbard indi- 
cated. Some extracts from his pa- 
per follow: 

To undertake to forecast trends of | 
either business or engineering is 
risky. However, it is possible to 
say, with a reasonable degree of 
certainty, that in the next five years 
the technique of the manufacture 
and application of carbide tools will 
reach an appreciable degree of per- 
fection, and that the improvements 
in high-speed steels, inspired by the 
advent of the new cutting materials, 
will bring the older cutting materi- 
als to a high degree of perfection 
as well. While the new cutting ma- 
terials may be able to perform some 
operations previously reserved for | 
the grinding wheel, grinding prac- 
tice, in turn, is destined to make 
gains as a primary operation on 
work now ordinarily “roughed” by | 
cutting tools and subc-:quently fin- 
ish-ground. The advances in grind- 
ing practice will be prompted by 
further improvements in abrasive 
wheels and in the development of 
heavy duty grinding machines. 
More fully automatic types of 
grinding machines will appear and 
will be provided with automatic 
loading and unloading facilities and | 
gauging means. 

The speeds of production machine 
tools will be increased to meet the 
requirements of the new cutting 
materials. Anti-friction bearings 
will be more widely used and more 
attention will be given to provide 


vibrationless operation. The bear- 
ing manufacturer will co-operate 
with the machine tool builder to 


produce bearings that will fill all| 





the requirements that may  be| 
placed- upon them. Hardened heli- 
cal gears, finished by precision | 


grinding, will be used to an ever-in- | 
creasing extent. More attention} 
will be paid to the exact balancing | 
of rotating parts, and undue shocks | 
resulting from the starting and 
stopping of reciprocating and inter- | 
mittently revolving parts will be 
eliminated largely by the reduction 
in weight of these parts, partly by 
the use of light-weight alloys, and 
partly by improved mechanism. 
Much of the effort in future ma- | 
chine tool design will be expended | 
upon the reduction of the idle time | 
of the machine. This will further | 
emphasize the importance of accu- | 
rate balancing of moving parts and | 
of shockless operation. Rigidity will | 
be obtained by the proper distribu- | 
tion of metal rather than by whole- | 
sale additions of weight. Rule-of- | 
thumb designing methods will give | 
place to those based on correct | 
analysis. The old adage, “What| 
looks right is right,” is going to be 
reversed to read: “What is right | 
looks right.” 
Welding will become a recognized | 
method for building much machine | 
tool equipment. Motor drives will | 
gain in popularity and auxiliary 
motors will be employed for differ- 
ent motions of the machine. 
Hydraulic feed and control and | 
hydraulic, pneumatic and magnetic | 
chucking are destined to become | 
more commen than today, although 
they will not replace mechanical 
methcds for many purposes. Con- | 
trols will be simplified and central- | 
ized. Push buttons and rheostat | 
handles seem destined to supplant | 





handwheels and mechanical operat- | cork, paper and cloth, to hard sur- | 


img levers eventually. 
LUBRICATING MEANS WILL BE} 
MUCH IMPROVED 
Lubricatior will become more and 
more automatic and every bearing 
will receive its oil from a central 
point. Lubrication in the pat has 


of the American 


| comparatively simple 


Society of Mechanical 


been largely a matter of tradition; 


(in the future it is more likely to be 


a matter of engineering. Cutting 
oils and compounds will be made 
more effective through better under- 
standing of their functions. There 
will be fully as much specialization 
in the field of coolants as there will 
be in the field of industrial lubrica- 
tion. Lubricants, lubricating means 
and coolants will be made to su‘t the 
requirements of different types of 
machines. 

Automatic work-handling mech- 
anisms will be employed to an ever- 
increasing extent and better means 
will be provided for taking care of 
the chips, either as a part of the 
machines or apart from them. The 
machine itself will, to a greater ex- 
tent than formerly, inspect its own 
work. Many machines are already 
provided with automatic gauging 
means. 

One may even look forward to a 


still further transfer of skill and} 


intelligence from the designer di- 
rectly to the machine tool than we 
have yet attempted. It is by no 
means beyond the realm of possi- 
bility that this transfer of skill and 


intelligence may reach a point where | 


certain high-production machine 
tools will be controlled by means of 
perforated strips or cards in a man- 
ner comparable to the control of the 
Jacquard loom, the player piano, or 
the Hollerith tabulating machine, 


With control from a templet already | 


incorporated in the Keller control 
engine lathe, and with reports from 


Germany of a grinder controlled di- | 


rectly from an accurately made 
drawing, this development may not 
be so far away as we think. Com- 
pared with the automatic machines 
used in the textile industry, in can- 
ning and bottling establishments, 
and in cigar and cigarette factories, 
for instance, the most highly devel- 
oped machine tools of today are 
mechanisms, 
but they do present the peculiar 
problem of combining high preci- 
sion and high speed with abnor- 
mally great strength and power. 


Nevertheless, we may expect to sec | 


automatic machines developed to a 
point that has not yet received the 
attention of the machine tool de- 
signer. 

The development of civilization 
has been the history of the devel- 
opment of tools, and when tool de- 
velopment has received a temporary 
setback, civilization momentarily 
has made no progress. Men use in- 
efficient tools not by choice, but 
through necessity. 
writer that economists who see in 
hand work or ineffectual tools the 
answer to our industrial problems 
are misinterpreting every lesson to 
be learned from history. Proper use 
of these remarkable production 
machines, proper distribution 
their products, and sane handling of 
financial problems will eventually 
produce more work for more men 
than any artificial stimulation of in- 
dustrial inefficiency, such as has 
been proposed by many who. we had 


| been led to believe should have been 


able to give us better advice. 


EVER-TITE CEMENT 


Ever-Tite cement, offered by 
Van Cleef Brothers, was developed 
especially to meet the demand for 
a supuer-sticking cement. Ever- 
Tite is stated to be idea! for auto- 
mobile body trimmers. It is de- 
signed for sticking the lightest as 
well as the heaviest fabrics, such as 
canvas, imitation leather, rubber, 


faces or to themselves. Will also 
stick glass to glass, metal to metal, 


It seems to the} 


of | 


| . : 
| rivatives, 


| The Paranite G. O. P, compound | 


with which the tubing is treated, is 
|reported to be a special substance 
similar to rubber in appearance and 
physical characteristics. 
compound is a refined hydrocarbon 
sulphide known by the trade name 
of Thiocol. 


compound either in pure form or 
combined with oil-resisting rubber 
lin the right amounts, depending on 
the severity of the service. 

Two popular priced automobiles 
are using a six to eight-inch piece 
of G. O. P. tubing to furnish the gas 
supply to the carburetor on 
heavily rubber-mounted motors. 

Paranite G. O. P. compound has 
been introduced in oil loading and 
discharge hose by the same manu- 
facturer. 


| Dipped in Diamond Dust 


casings form dies through which 
tungsten wire is drawn for the fila- 
ments of Westinghouse Mazda lamps. 

Tiny 
| made by placing the dies in revolv- 
ing spindle blocks on automatic pol- 
ishing machines, and points of or- 
dinary stitching needles which have 
been dipped in fine diamond dust 
;} are place at the point of the hole 
and held there by 
rack that moves from side to side. 
By the revolving motion of the dies 
in the spindle blocks and wigwag- 


to side, holes in the dies are round- 


The diamond dust on the needle 
points acts as an abrasive, and is 
the only thing hard enough to drill 
a hole through the diamonds. Some 
of these machines in the Westing- 
house Lamp Company, Bloomfield, 
|N. J., are equipped to drill holes so 
tiny they are almost invisible to the 
naked eye, and often filament wire 





is drawn through them that is sev-| 


| eral times as fine as human hair. 
GASKET GUIDE 


The McCord Gasket Guide, a 375- 


page catalogue, and the latest Mc- | 


Cord price list, give over 8,000 vary- 


ing types of replacement gaskets, | 


j}each gasket requiring a separate die 


jin order to supply the demand for | 
|service and to back up the state-| 


|}ment, “A McCord Gasket for Every 
Joint.” 

The McCord Gasket Guide lists 
| copper asbetsos, cylinder head, man- 
|ifold and small gaskets, as well as 
cork, felt and vellumoid gaskets for 
| cars, trucks and tractors as far back 
/as twenty-four years ago. 

AUTOMOBILE VAPORIZER 

The India Incense Company is of- 
fering to the trade a vapor incense 
vaporizer, designed to scent the in- 
terior of 
come the odors of burning gasoline 
and heated oil. The device consists 
|of a rack holding a bottle of incense 
liquid and an electric vaporizer. The 
connection is made to the ampere 
meter. In use a few drops of the 
liquid are placed in the vaporizer, 
the current is switched on and the 
|scented vapor is sent out into the 
car. 


SYNCHRONOUS MOTORS 


General Electric is publishing 4 
| fifty-two-page book, printed on ex- 
cellent coated stock and profusely 
illustrated, covering its line of syn- 
| chronous motors. Complete descrip- 


| wood to wood, or any two materials, tions are given of both high-speed 





The base | 


The hose is lined with the G. O. P. | 


the 


Rough cut diamonds set in brass | 


holes in the diamonds are} 


an oscillating | 


ging of the needle rack from side! 


ed out in the shape of an hour glass. | 


the closed car and over-| 
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Two New Testing Devices 


| 


| 
| 


| 
} 


| The United American Bosch Cor- 


| 
| poration of Springfield, Mass., has) 


; ’ ’ ion test- | 
| just released two new ignition | serviceable 


lers designed to be of use to all auto- 


| motive jobbers, service stations, 
|garages and shops. These are the 


condens-o-scope and the coil and 
cable tester. 
| An outstanding feature of these 


pew devices lies in their portalibity 
and simplicity and because units 
are tested under actual operating 
conditions without removal from the 
| car. 

The American Bosch Condens-9- 
| Scope is used to test the condition of 
mica and wound paper condensers, 
|for testing the leakage in electric 
wiring and for synchronizing igni- 
|tion points. Tests may be made 
| are used today for a range of appli- 
|cations, including practically every 
constant speed drive to which they 
may be economically applied. The 
present book is valuable as giving 4 
complete picture of the many uses 
that have been found for these mo- 
| tors and the various types that are 
now in service. 


NEW GERMAN FUEL ORDER - 
MAY LIMIT CAR EXPORTS 


An indirect 


Washington, Dec. 12. 
to the German foreign mar- 
is said to be implied 


threat 
ket for cars 
lin the government 
lof alcohol in gasoline, according to 
information reaching the Commerce 
Department. Certain factions are 












CONDENS-O-SCOPE 





* 


. 


a! &. 


Stele? ale ye Lb Ray 


“* 


the car 


on 


either on the bench or 
with equal facility. 

The entire unit is contained in a 
metal case, width 4 
inches, height 5% inches. length 7'3 
inches and weight only three 
pounds. List price, $9.95. 


The coil and cable tester is dee 


|signed to provide a simple, conveni« 


prescribed ratio) 


effective of deter 
mining the condition of ignition 
coils and cables. The test can be 
made in a few minutes right on the 
car where the actual operating cone 
ditions can be observed 

The entire unit is contained in a 
black bakelite case and is very com- 
pact. Size 4 inches wide by 5 inches 
in length by 1% inches high. Weight 
is slightly more than one pound, 
List price, $6.45 


ent and means 


EASTERN CANADA SALES 
OFF 38.9% FROM 1931 


Dec. 12.—Sales of new 


automobiles in eastern Canada for 
October totaled 1,650 cars, compared 
with sales of 2,660 cars in September, 
a decline of 38.9 per cent., which was 
largely seasonal. Compared with Oc- 
tober, 1931, in which month sales of 
2.612 cars were made, the decline 
was 36.8 per cent., according to 
Might Directories, Limited, Toronto, 

Total sales for the first ten months 
of 1932 were 39,371 cars, compared 
with sales of 64,372 cars in the same 
period of 1931, a decline of 36.8 per 
cent. in sales in October from the 
same month of the previous year, 


Montreal, 


| was less than the proportionate de- 


said to claim that motor equipment | 


accommodate 


the 10 per cent. mixture of alcohol 
in gasoline that is now obligatory. 

This carries a certain implication 
that German motors as manufac- 
tured for the domestic trade would 
|not be useable abroad or practical 
|for export purposes. On the other 


| must be changed to 
j 
| 


of like nature or combinations. An/|and low-speed types of synchronous | hand it is claimed that the alcohol 


air-drying cement, and always re- 
maining in semi-plastic state. Will 


not chip or crack, as a consequence. 


| motors. 
General Electric notes in the book 
the fact that synchronous motors 


|eontent of the government pre- 
|scribed motor fuel improves 


| performance of the car. 


the | 


cline for the whole first ten months 

of 1932. 

WHITE, STUDEBAKER SALES 
DRIVE STARTS IN CHICAGO 
Chicago, Dec. 12.—H. E. Seanor, 

vice-president of the White Com- 
pany, today inaugurated a big sale 
of the company's branch stock of 
White, Studebaker, Pierce-Arrow 
and Indiana trucks in a direct ef- 
fort to clean out the entire in- 
ventory following the recently con- 
summated merger of S. P. A. and 
| White. 
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In the Cadillac V.16 General Motors and the Cadillae 
Motor Car Company have given to the world the 


most uousual motor car yet produced, Not only 


was «tt the very first of the modern multi-cylinder 


creations —bui it remains to this day the supreme 


mediuun ot Both in its 


personal transportation 
conception and its execution, it is one ot the truly 
distinctive possessions that anyone can acquire... . 
-Naturally, such a car can oever be destined for more 
than a relatively few, because of the very ideal in- 
volyed in its manufacture. 


these few are extremely definite and it is Cadillac's 


conviction that a car should always be built to their 





Yet the requirements of 


CADILLAC V- SIXTEEN 


purpose. ... In keeping with this conviction, Cadillac 
here and now pledges itself to the continued pro- 
duction of such a car, and invites the public to look 
to Cadillac, year after year, for the finest available 


automotive creation, ... For 1933, Cadillac promises 


to build for this discriminating clientele the sum of 


four hundred automobiles. They will be built on 


an improved 16-cylinder chassis, which will reach 
even greater heights of performance and mechanical 
excellence than in the past; and under no cireum- 


stances will more than the four hundred cars be 


made available within the year. All of these cars 


will be Fleetwood creations. Each will be serially 





eS 


FOUR HUNDRED CARS 





numbered — ranging from™!” to “400° inclusive- 
and the owners name and the serial number will be 
engraved on a suitable plate and fixed to the ear as an 
integral part of its composition. ... This, we believe 
is the correct conception of a car like the Cadilla: 
V-16, for it is decidedly a unique possession — and 
it is only proper to make certain that each car pro 
duced will represent that final degree of exclusive 
ness its owner has a right to expect. ... Cadillac is now 
prepared to accept and execute commissions for this 
unusual car. Interested persons are invited to talk 
with any Cadillac representative —who will arrange 


for complete information on any point in question. 


KGa 


President, Cadillac Motor Car Company 





